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PROLOGUE 

This case study features Ephricon Web Marketing, a New Media Words client.  

It demonstrates how New Media Words, an SEO writing and internet marketing outsource firm, 

works with clients like Ephricon Web Marketing, a leading search marketing firm, to provide 

effective, budget friendly search engine optimization and internet marketing services. 

 

“SEO is critical for online marketing success. 

And, you must have a dedicated team behind 

you who knows what they’re doing because 

search engine optimization changes constantly. 

 

Many businesses simply don’t have the in-

house staff to dedicate solely to their online 

marketing efforts. 

That’s where we come in.”  

 

        Yuwanda Black, SEO & SEM Specialist 

New Media Words 

 

 



PART I: EPHRICON WEB MARKETING – COMPANY BACKGROUND 

About Ephricon Web Marketing 

Ephricon Web Marketing (Ephricon) is a leading search marketing firm in Maryland and the 

mid-Atlantic region of the U.S.  

 

About the Founder 

Ephricon is headed by Jon Payne, who formed the company in 2003. 

 

Education 

A keens student of on- and offline marketing strategies, Jon holds a 

B.S. in Marketing and E-Business from Towson University and is 

currently pursuing an MBA from Loyola College in Marketing.   

 

Professional Experience 

Prior to forming Ephricon, Jon held several internet marketing and e-

business positions with large and small firms alike. He honed his 

skills in e-marketing in various positions – ranging from account 

management, web design and e-newsletter marketing – to more advanced online marketing 

specialties like organic search optimization and paid search campaign management.   

 

eMarketing Lecturer and SEO Business Analyst/Consultant 

In addition to overseeing Ephricon, Jon is a frequent guest lecturer on e-marketing at John 

Hopkins University. Specific topics include search engine optimization (SEO), search marketing 

and internet marketing. 

Recently, Jon has spent time as an SEO Consultant/SEO Business Analyst for a major B2B 

distributor in the telecommunications industry. 

 

 



PART II: EPHRICON WEB MARKETING AT A GLANCE

Ephricon partners with small- to mid-sized companies to help them market their goods and 

services online.  

This is accomplished using new media and internet marketing strategies, eg, SEO content, social 

media marketing, pay-per-click campaigns, etc.  

 

Primary Client Challenges and Objectives 
 

In short, clients come to Ephricon to get found online. They either have new websites they want 

to drive traffic to, or existing websites that aren’t performing well. Their goals are 

interdependent, ie: 

 

     (i) to increase web traffic;  

 

     (ii) to expand on and/or offline sales; and  

 

     (iii) to implement ongoing SEO and internet marketing campaigns.  

 

The following section outlines how Ephricon helps clients to increase web traffic, leading to an 

increase in on- and offline sales. 

 

 

 

 

 

 

 

 

“Long-term success in the SEO world is about 

establishing credibility and building your site as 

a topical authority in your given vertical.   

 

While this idea is simple, it’s not terribly easy to 

accomplish. It requires experienced and capable 

writers who can produce a quality product with a 

limited budget.   

 

New Media Words brings this to our clients.”  
 

Jon Payne 

Ephricon Web Marketing 



PART III: EPHRICON WEB MARKETING BENEFITS AND SOLUTIONS 

Ephricon has a three-pronged plan of attack to help clients maximize their SEO and internet 

marketing initiatives. 

 

 

 

 

 

 

 

 

 

  

  

 

 

 

i) In-depth Consultation: Every successful communication – 

which is what SEO and internet marketing is all about – begins 

with clear objectives. And, this is why Ephricon first conducts an 

in-depth consultation with clients. 

 

Our goal is to gain a precise understanding of a client’s business. 

We ask about such specifics as demographics of their target 

market, product/service offerings, direct competitors, marketing 

initiatives tried to date, financial goals, marketing budget, etc.  

 

All of this information helps us to put together effective short- and long-term SEO strategies. 

 

 

ii) We Develop a Short-term SEO & Internet Marketing Strategy: Based on the information 

obtained in the initial consultation, we develop a short-term SEO and internet marketing strategy.  

 

This allows clients to feel the impact of some immediate “successes.” It also reassures them that 

allowing SEO experts to handle their online marketing needs is a sound investment. 

 

Key Ephricon Benefit: Implementing an Initial SEO Strategy for Success 

 

We frequently call on the New Media Words team to help us generate some "quick wins" for our 

clients. This usually means creating traffic-pulling SEO content.   

 

Even if our client's site is not yet highly trafficked, we can author guest articles or create press 

releases, which we place on relevant, industry-specific sites. That helps to start getting the 

“When we begin working on a campaign for a 

new client we're careful to try and balance short- 

and long-term initiatives.  

 

While we’re ultimately seeking the best long-term 

ROI for clients, a few "quick wins" early on helps 

them to realize the intrinsic value of SEO . . . 

” 
Jon Payne 

Ephricon Web Marketing 



client's name and website out there. It also helps earn valuable backlinks, which drive traffic and 

increase search engine rankings. 

 

 

iii) We Develop a Long-term SEO Strategy: Once clients experience the initial success of 

short-term SEO efforts, they then become even more vested in the whole “SEO process.”  

 

 

Key Ephricon Benefit: Establishing Client Credibility 

 

Long-term success in the SEO world is about establishing 

credibility and building a site as a topical authority in their given 

vertical.   

 

Doing this takes both quantity and quality of content. This can 

manifest itself through a frequently-updated blog or an archive of 

keyword-rich articles. 

 

The implementation is not as important as the breadth and depth of 

content. While this idea is simple – eg, building a repository of 

vertical content that is both broad and deep – it is not terribly easy 

to accomplish.  

 

It requires experienced and capable SEO copywriters who can produce quality content on a 

limited budget. New Media Words helps us accomplish this. 

 

 

 

 

 

 

 

 

 

 

 

  

  
 

 

 

“New Media Words researches, outlines and 

writes copy addressing various topics that we 

provide on behalf of our clients. 

 

With their help, we are then able to build a 

repository of SEO articles, tips and information 

about a given subject. 

” 
Jon Payne 

Ephricon Web Marketing 



PART IV: EPHRICON WEB MARKETING – SEO RESULTS ACHIEVED 
 

25% Surge in Traffic in One Month: Via informative SEO articles, we recently increased 

traffic for a new home improvement client's website by 25% in our first month of managing their 

account. This site had had previously been stagnant for almost a year as a result of their 

engagement with another SEO firm.  

 

The content was provided by New Media Words. 

 

Tripled Site Traffic in 90 Days: In another instance, New Media Words played a key role in 

writing content for a three-year-old legal services resource site. The site tripled its traffic in a 90-

day span with the addition of this new content.  

 

It’s but another example of how specific, well-written content that is informative and engaging is 

a major factor in SEO success. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

What’s Next? 

 

“When you’re really serious about search 

engine optimization, you need a search 

marketing firm that knows what it’s doing to 

guide you. If you don’t know what you’re 

doing, it can cost you a fortune – with no 

measurable results.” –Jon Payne 

 

Clients who want quantifiable results need an SEO 

firm to implement ongoing, effective internet 

marketing campaigns because there are no one-hit 

wonders in search engine optimization.  

 

Hence, the next step is to implement long-term SEO strategies to continually drive traffic. 

This fills client pipelines with qualified leads and “ready-to-buy” prospects, which is 

what every business needs to thrive. 

“With New Media Words’ SEO copywriting 

services, we recently increased traffic for a new 

home improvement client's website by 25% in our 

first month of managing their account when it had 

previously been stagnant for almost a year. 

” 

Jon Payne 

Ephricon Web Marketing 


